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This PowerPoint 2007 template produces a 36”x48” trifold 
presentation poster. You can use it to create your research 
poster and save valuable time placing titles, subtitles, text, 

We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions. To view our template tutorials, go online 
to PosterPresentations.com and click on HELP DESK. 

When you are ready to print your poster, go online to 

 As you work on your poster zoom in and out to the level 

Start designing your poster by adding the title, the names of the authors, 
and the affiliated institutions. You can type or paste text into the 
provided boxes. The template will automatically adjust the size of your 
text to fit the title box. You can manually override this feature and 

TIP: The font size of your title should be bigger than your name(s) and 

Most often, logos are added on each side of the title. You can insert a 
logo by dragging and dropping it from your desktop, copy and paste or by 
going to INSERT > PICTURES. Logos taken from web sites are likely to be 
low quality when printed. Zoom it at 100% to see what the logo will look 
like on the final poster and make any necessary adjustments.   

TIP:  See if your school’s logo is available on our free poster templates 

You can add images by dragging and dropping from your desktop, copy 

proportionally by holding down the SHIFT key and dragging one of the 
corner handles. For a professional-looking poster, do not distort your 

Zoom in and look at your images at 100% magnification. If they look good 
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How to change the template color theme 
You can easily change the color theme of your poster by going to the 
DESIGN menu, click on COLORS, and choose the color theme of your 
choice. You can also create your own color theme. 

You can also manually change the color of your background by going to 
VIEW > SLIDE MASTER.  After you finish working on the master be sure to 
go to VIEW > NORMAL to continue working on your poster. 

Adjust the size of your text based on how much content you have to 
present. The default template text offers a good starting point. Follow 
the conference requirements. 

To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select rows 
and columns.  

You can also copy and a paste a table from Word or another PowerPoint 
document. A pasted table may need to be re-formatted by RIGHT-CLICK > 
FORMAT SHAPE, TEXT BOX, Margins. 

You can simply copy and paste charts and graphs from Excel or Word. 
Some reformatting may be required depending on how the original 
document has been created. 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 
column options available for this template. The poster columns can also 
be customized on the Master. VIEW > MASTER. 

If you are working in PowerPoint for Windows and have finished your 
poster, save as PDF and the bars will not be included. You can also delete 
them by going to VIEW > MASTER. On the Mac adjust the Page-Setup to 
match the Page-Setup in PowerPoint before you create a PDF. You can 
also delete them from the Slide Master. 

Save your template as a PowerPoint document. For printing, save as 
PowerPoint or “Print-quality” PDF. 

When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” button. 
Choose the poster type the best suits your needs and submit your order. If 
you submit a PowerPoint document you will be receiving a PDF proof for 
your approval prior to printing. If your order is placed and paid for before 
noon, Pacific, Monday through Friday, your order will ship out that same 
day. Next day, Second day, Third day, and Free Ground services are 
offered. Go to PosterPresentations.com for more information. 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  
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Data Quality: Does Time of Semester Matter? 

•  Our results suggest that data collected at the end 
of the semester may be of lower quality than data 
collected at the beginning of the semester. 
•  This is perhaps because students may experience 

more time pressures and constraints at the end of 
the semester, perhaps encouraging students to 
multi-task while completing online surveys or to 
rush through the survey in order to receive 
research credits as quickly as possible. 
•  These results have implications for researchers in 

choosing when to collect data for online studies. 
•  Knowing that data may vary in quality based 

on the time of semester collected, researchers 
may want to statistically control for this 
variation or collect data only during certain 
times of the semester. 

•  Given the high rate of missed attention check 
items, future research should determine ways to 
improve participant attention and engagement. 
•  Variations in survey length and format may 

affect participant attention (e.g., Galesic & 
Bosnjak, 2009). 

•  Future research should examine time of semester 
effects across the entire semester, not just at the 
beginning and end of the semester. 

•  Previous research found that underpowered 
samples can increase Type II error rates (Vadillo 
et al., 2016). 
•  One possible source of underpowered samples is 

poor data quality. 
• When many participants respond carelessly, data 

quality can be negatively affected (Meade & 
Craig, 2012). 
•  Meade and Craig (2012) suggest that online, non-

laboratory studies run a greater risk of careless 
responding as the setting cannot be controlled and 
distractions may be prevalent. 

•  Participants recruited through Sona during the 
first 2 weeks of Spring 2019, Fall 2019, & Spring 
2020 semesters (Group 1) and the last 2 weeks of 
Fall 2018, Spring 2019, & Fall 2019 semesters 
(Group 2). 
•  Group 1: n = 138, Mage = 19.64, SD = 3.37, 

78% female 
•  Group 2: n = 779, Mage = 20.13, SD = 3.55, 

62% female 
•  Participants asked to recall and write about an 

embarrassing situation and then to complete 
several questionnaires assessing thoughts and 
feelings about the event, personality traits, and 
participant engagement in an online survey. 
•  12 attention check items were embedded 

throughout the survey (Meade & Craig, 2012). 
•  Data quality was assessed using previously 

validated methods, including:  
•  Time spent on survey; 
•  Number of missed items; 
•  Number of incorrect attention-check items; 
•  Length of responses on two open-ended 

questions; 
•  Self-reported diligence, interest, effort, 

attention; 
•  Response bias 
•  Internal consistency (Cronbach’s α) 

•  Group 1 had fewer missed items; longer responses to open-ended questions; reported higher 
levels of diligence, interest, effort, attention, and conscientiousness; and showed lower levels 
of response bias than Group 2. 
•  When conscientiousness was included as a covariate in analyses, differences in number of 

missed items became non-significant; all other differences remained significant 
•  Only 46.13% of participants did not miss any attention check items. 

Data Quality Indicator Group Mean SD t p d 

Duration (min.) 
1 28.90 13.37 

.258 .80 .024 
2 28.56 14.40 

Missed Items 
1 .38 1.40 

-3.64 .24 -.19 
2 1.98 11.73 

Incorrect Attention Check Items 
1 1.14 1.51 

-1.84 .067 -.15 
2 1.41 2.04 

Length of Open-Ended 
Responses (# of words) 

1 46.66 16.66 
6.22 <.001 .55 

2 36.93 18.47 

Self-Reported Diligence 
1 57.10 5.49 

7.72 <.001 .59 
2 52.73 8.97 

Self-Reported Interest 
1 30.90 6.64 

4.36 <.001 .40 
2 27.97 7.36 

Self-Reported Effort 
1 4.44 .63 

4.02 <.001 .34 
2 4.20 .83 

Self-Reported Attention 
1 4.58 .55 

5.12 <.001 .41 
2 4.30 .78 

Response Bias Average 
1 4.18 .92 

-5.02 <.001 -.36 
2 4.69 1.81 

Response Bias Maximum 
1 11.95 3.50 

-4.66 <.001 -.36 
2 13.64 5.76 

Cronbach’s Alphas 
1 .83 .08 

.17 .87 .06 
2 .824 .09 

Personality Factor Group Mean SD t p d 

Conscientiousness 
1 33.86 5.06 

-5.04 <.001 .47 
2 31.29 5.61 
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Data quality may 
be worse at the end 

of the semester. 


